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FAST FACTS ABOUT SEARCH ENGINE OPTIMIZATION (SEO) 
 
 
 

¶ 63.5% of searches start with Google (2009 comScore 
qSearch U.S.) 

 

¶ According to research group comScore, Google alone 
hosted 235 million searches a day (2008) 
 

¶ According to VeriSign, over 1 million new Web addresses 
are registered every month ɀ ÔÈÁÔȭÓ ÏÖÅÒ ΪΦȟΦΦΦ ÐÅÒ ÄÁÙȢ 
 

¶ ! ÎÅ× ÓÔÕÄÙ ÆÒÏÍ ÔÈÅ 5ÎÉÖÅÒÓÉÔÙ ÏÆ 3ÏÕÔÈÅÒÎ #ÁÌÉÆÏÒÎÉÁȭÓ 
#ÅÎÔÅÒ ÆÏÒ ÔÈÅ $ÉÇÉÔÁÌ &ÕÔÕÒÅ ÈÁÓ ȰÆÏÕÎÄ ÔÈÁÔ ÔÈÅ )ÎÔÅÒÎÅÔ ÉÓ 
perceived by users to be a more important source of 
information for them ɂover all other principal media, 
ÉÎÃÌÕÄÉÎÇ ÔÅÌÅÖÉÓÉÏÎȟ ÒÁÄÉÏȟ ÎÅ×ÓÐÁÐÅÒÓȟ ÁÎÄ ÂÏÏËÓȢȱ 
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Introduction 

 

Just a few years ago, if you wanted to compare home prices or find out what properties were available in a particular zip code 
you had to call a real estate agent. Today, that information is readily available in just seconds and is free on the internet to 
anyone interested in searching for it.  
 
In just over a decade the World Wide Web has changed the way we search and access information, the way we find people or 
events and the way we learn to list or buy homes. IÔȭÓ definitely the first place nearly everyone looks to find a real estate agent 
and buyers and sellers alike understand the power of the internet. So, when buying or listing a home they seek out an agent 
that knows how to leverage that incredible power.   4ÈÅ 7ÏÒÌÄ 7ÉÄÅ 7ÅÂ ÈÁÓ ÍÁÄÅ ÓÕÃÈ Á ÄÒÁÍÁÔÉÃ ÃÈÁÎÇÅ ÉÎ ÐÅÏÐÌÅȭÓ 
everyday lives that an online business presence is absolutely necessary. 
 
Congratulations!  9ÏÕȭÖÅ ÔÁËÅÎ ÔÈÅ ÆÉÒÓÔ ÍÁÊÏÒ ÓÔÅÐ ÆÏÒward in establishing your online presence by purchasing the all new, 
powerful and Search Engine Optimize-ÁÂÌÅ #ÅÎÔÕÒÙ ΨΧ 7ÅÂÓÉÔÅ "ÕÉÌÄÅÒ ÐÏ×ÅÒÅÄ ÂÙ "ÒÏÁÄ3ÐÉÒÅȭÓ ÁÃÃÌÁÉÍÅÄ 7ÅÂ7ÒÉÔÅ 
ÔÅÃÈÎÏÌÏÇÙȢ 9ÏÕȭÒÅ ÎÏ× ÁÖÁÉÌÁÂÌÅ ÔÏ ÃÏÎÓÕÍÅÒÓ ×ÈÏ ÌÏÏË ÏÎ ÔÈÅ ÉÎÔÅÒÎÅÔ ÆÏÒ ÉÎÆÏÒÍÁÔÉÏÎ ÏÒ ÆÏÒ ÁÎ ÁÇÅÎÔȢ 9ÏÕȭÒÅ ÉÎ ÔÈÅ ÇÁÍÅȦ  
 
Imagine that consumers could stumble across a ÒÅÁÌ ÅÓÔÁÔÅ ÁÇÅÎÔȭÓ ×ÅÂÓÉÔÅ ×ÈÉÌÅ ÖÉÅ×ÉÎÇ ÌÉÓÔÉÎÇÓȟ ÒÅÁÄÉÎÇ Á ÂÌÏÇȟ ÖÉÁ ÓÏÃÉÁÌ 
media sites and most definitely via search engines. We know today that Google is the window to the world. Over 63.5% of 
searches start with Google by someone like you simply entering words or short phrase or combination of words into the 
search bar. According to VeriSign, over 1 million new Web addresses are registered every month - that's over 40,000 per day. 
How do consumers find their way through all these sites? The answer is search engines. 9ÏÕȭÖÅ certainly heard of Google, and 
probably Yahoo!, MSN and other search engines. They are all different, but follow the same principal of delivering the best 
search results. And, they each compete with one another to be the best. But clearly Google has won. The big players in the 
search engine business have millions upon millions of people using them every day to find everything from stock tips to sports 
cars. Google alone boasts over 200 million searches every day, and that number keeps on growing. Even if you've never 
thought about search engines before, these statistics illustrate how important it is for your website to be listed in them. But 
being listed isn't enough; you also need to achieve a high ranking in the search results to benefit from the considerable 
amount of traffic they can send to your website. )ÔȭÓ ÔÈÅ ÎÅ× ÍÁÒËÅÔÉÎÇ ×ÁÙ ÆÏÒ ÁÎ ÉÎÃÒÅÁÓÉÎÇÌÙ ÇÒÏ×ÉÎÇ ÁÕÄÉÅÎÃÅȢ 
 
Google tries to deliver the most relevant results for any combination of words searched. With an unlimited number of 
different words searched every time how do they do it? Well, ÔÈÁÔȭÓ ÃÏÍÐÌÉÃÁÔÅÄȢ "ÕÔ ÃÌÅÁÒÌÙ ÔÈÅÙ ÄÏ ÉÔ ÂÅÔÔÅÒ ÔÈÁÎ ÁÎÙÏÎÅ 
else. And as a World Wide Web audience we trust their results. If they list a website in the #1 position for any given search, 
that ranking makes a big impression on us as searchers. We each click on the first website link that is ranked, more often that 
we do on the second one. We click on the second one they list far more often than the third.  
 
Did you know that there are only 10 websites listed ÏÎ ÐÁÇÅ ÏÎÅ ÏÆ 'ÏÏÇÌÅȭÓ ÒÅÓÕÌÔÓȩ 4ÈÁÔ ÍÅÁÎÓ ÏÎÌÙ ÔÅÎ ×ÅÂÓÉÔÅ ÃÁÎ ÍÁËÅ ÉÔ 
for any word searched. And if a website ÄÏÅÓÎȭÔ ÍÁËÅ it on page one, will anyone find you on page 2or 3? 93 percent of 
consumers do not  look past the first two pages of search engine results. (Jupiter Media Matrix ɀ 2008 Study) 
 
3Ï ÔÈÁÔ ÓÔÁÔ ÍÁËÅÓ ÙÏÕÒ ÇÏÁÌ ÏÂÖÉÏÕÓȣ You need to be on page one of Google. But how? What words or phrases should you 
try to win? This is where the fun begins! 
 

There are more than one Trillion webpages online. Each one vying for position on Google for some searched words. You can 
ÉÍÁÇÉÎÅ ÔÈÁÔ ÓÏÍÅ ×ÏÒÄÓ ÁÒÅ ÆÁÒ ÍÏÒÅ ÃÏÍÐÅÔÉÔÉÖÅ ÔÈÁÎ ÏÔÈÅÒÓȢ &ÏÒ ÉÎÓÔÁÎÃÅ ȰÂÕÙ Á ÃÁÒȱ ÉÓ ÃÅÒÔÁÉÎÌÙ ÍÏÒÅ ÓÏÕÇÈÔ ÁÆÔÅÒ ÂÙ 
more people ÔÈÁÎ ȰÂÕÙ Á έά $ÏÄÇÅ 0ÁÃÅÒ ×ÉÔÈ ÇÒÅÅÎ ÐÁÉÎÔ ÁÎÄ ×ÏÏÄ ÐÁÎÅÌÅÄ ÓÉÄÅÓȱȢ "ÕÔ ÔÈÅ ÐÅÒÓÏÎ ÓÅÁÒÃÈÉÎÇ ÉÓ ÓÔÉÌÌ ÌÏÏËÉÎÇ 
ÆÏÒ Á ÃÁÒȢ "ÕÔ ÉÎ ÔÈÅ ÌÁÔÅÒ ÅØÁÍÐÌÅȟ ÙÏÕ ËÎÏ× ÅØÁÃÔÌÙ ×ÈÁÔ ÈÅ ×ÁÎÔÓȢ 3Ï ÉÆ ÙÏÕ ÈÁÖÅ Á έά $ÏÄÇÅ 0ÁÃÅÒ ÔÏ ÓÅÌÌȟ ÙÏÕȭÄ ÒÁÔÈÅÒ ×Én 
this guy. And if ÙÏÕ ÈÁÖÅ Á ÈÕÇÅȟ ÎÁÔÉÏÎÁÌ ÃÁÒ ÄÅÁÌÅÒÓÈÉÐȟ ÙÏÕȭÄ ×ÁÎÔ ÔÏ ×ÉÎ ÔÈÅ ÆÏÒÍÅÒȢ  
 

http://www.verisign.com/
http://www.google.com/
http://www.yahoo.com/
http://www.msn.com/
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As you would predict, the more specific a search is with more words in it then the less people are searching with that exact 
phrase. But also there are less people trying to win a tÏÐ ΧΦ ÓÌÏÔ ÆÏÒ ÔÈÁÔ ÐÈÒÁÓÅȢ 4ÈÁÔ ÍÅÁÎÓ ÉÔȭÓ ÌÉËÅÌÙ ÍÏÒÅ ×ÉÎÎÁÂÌÅ ÆÏÒ ÙÏÕ 
ÔÏ ÔÁÒÇÅÔȢ 9ÏÕ ÍÁÙ ÒÅÁÃÈ ÆÅ×ÅÒ ÐÅÏÐÌÅ ÂÕÔ ÔÈÅ ÏÎÅÓ ÙÏÕ ÒÅÁÃÈ ÁÒÅ ÌÏÏËÉÎÇ ÆÏÒ ÅØÁÃÔÌÙ ×ÈÁÔ ÙÏÕ ÈÁÖÅȢ 3Ï ÉÔȭÓ Á ÂÁÌÁÎÃÉÎÇ ÁÃÔ 
between trying to win the most sought after and highest volume search words (keywords) compared with choosing words and 
ÐÈÒÁÓÅÓ ÙÏÕ ÃÁÎ ×ÉÎ ÂÕÔ ÔÈÁÔ ×ÏÎȭÔ ÈÁÖÅ ÁÓ ÍÕÃÈ ÖÏÌÕÍÅȢ  
 

How does Google decide who comes where? 

All Search Engines rank websites and deliver those results depending on what they believe will be the best results for what 
someone expects to receive. How they do it so accurately and deliver the results so fast is hard to imagine. But they do it 
millions of times a day.  
 
Search Engines routinely change their tactics and refine their techniques to deliver the most relevant results for any user of 
their service. In fact, Google, MSN, Yahoo and the others compete on this primary factor: to deliver better results for any 
ÃÏÍÂÉÎÁÔÉÏÎ ÏÆ ËÅÙ×ÏÒÄÓȢ (Ï× ÄÏ ÔÈÅÙ ÄÏ ÉÔȩ )ÔȭÓ ÃÏÍÐÌÉÃÁÔÅÄȟ ÂÕÔ ÏÎÅ ÔÈÉÎÇ is certain; if your website aims to deliver a great 
user experience, and is filled with useful content that is focused on exactly what you do and the specific market you serve, you 
will gain position over time.  
 
The major search engines all operate similarly. Their job is to provide the searcher the most relevant source of information 
(webpages) for each keyword or combination of keywords typed in, and there are millions of variations. A multitude of factors 
influence the results that are displayed, but following are the 3 most important factors: 
 

1. Competition (the # of webpages/websites that also target the same keyword) 
2. On-Page Factors (keywords, size of the site, depth of content, etc.) 
3. Off-Page Factors (Link Popularity, or number of links back to your site from other sites) 

 
4ÈÅ ÓÅÁÒÃÈ ÅÎÇÉÎÅ ÓÅÎÄÓ ÐÒÏÇÒÁÍÓ ÔÈÁÔ ȰÃÒÁ×Ìȱ ÔÈÅ ÉÎÔÅÒÎÅÔ ɉÃÁÌÌÅÄ ȰÂÏÔÓȱ ÏÒ ȰÓÐÉÄÅÒÓȱɊ ÔÈÁÔ ÃÏÎÔÉÎÕÁÌÌÙ ÁÎÁÌÙÚÅ ÁÌÌ 7ÅÂ 
content one page at a time and one link at a time. They index all of this information. When a search happens, Google will take 
the keyword searched for, go into its database, much like a massive excel spreadsheet, and look at every website that is 
relevant to the keywords typed in and via their complex ranking system generate the # of potential competitors and send 
back the results. The more competition, the harder it is to come up first and the more challenging it becomes to stay there 
because everyone is jockeying for position. 
 
Second, the search engine will determine which current on-ÐÁÇÅ ȰÔÈÅÍÅȱ, or stated another way, ÔÈÅ ÏÐÔÉÍÁÌ ȰËÅÙ×ÏÒÄ 
ÄÅÎÓÉÔÙȱ ÏÎ ÅÁÃÈ ×ÅÂÓÉÔÅ ÉÓ ÓÔÒÏÎÇÅÓÔ ÆÏÒ ÔÈÅ ËÅÙ×ÏÒÄÓ being searched. That means not too many keywordsȟ ÎÏÔ ÔÏÏ ÆÅ×ȣ 
just the right amount ÁÎÄ ÉÎ ÔÈÅ ÒÉÇÈÔ ÐÌÁÃÅÓȢ 4ÈÁÔȭÓ ÔÈÅ On-Page effort you will need to do to each page of your website to 
make sure the keywords you want to win and the combination of those keywords are in your website in all the right places. 
(more on this later.) 
 
Third, it will refer to the number ÏÆ ÏÔÈÅÒ ×ÅÂÓÉÔÅÓ ÔÈÁÔ ÐÏÉÎÔ ÂÁÃË ÔÏ ÙÏÕÒ ×ÅÂÓÉÔÅȢ 4ÈÁÔȭÓ ÔÈÅ Off-Page effort every website 
that wants to improve their results will need to do in order to optimize their website. Off-Page refers to things NOT on your 
website, but that link to your website. Typically, these are links that Google finds on other websites that link back to your site. 
This can be content on YouTube, a link on a blog, or any other site on the Internet. When Google finds these links that send 
people to pages on your website it puts that information into their database. Google has used bots/spiders to record this 
information into its database and makes assumptions about what those links tell them, in regards to the quality of the website 
for certain search phrases. To go further, Google questions if those sites a website is linked from (reference site) have content 
relevant to specific search phrases? And if you have more relevant links, then Google uses the quantity of those links as a 
rating system. If a website with the right content has a higher number of relevant links, then it comes higher in the list of 
results. IÆ ÙÏÕ ÈÁÖÅ ÍÏÒÅ ÏÆ ÔÈÅÓÅ ÌÉÎËÓ ÔÈÁÎ ÁÎÙÏÎÅ ÅÌÓÅȟ ÙÏÕȭÌÌ ÌÉËÅÌÙ ÂÅ ΥΧȢ )Æ ÙÏÕ ÈÁÖÅ ÔÈÅ ÓÅÃÏÎÄ ÍÏÓÔȟ ÙÏÕ ÍÉÇÈÔ ÂÅ ΥΨȢ 
Google arranges the results to display websites in order based on the value, relevancy and quantity of links. 
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Just showing up on a search is important. But the rank you have for any search phrase is even more important because that 
position alone determines the amount of traffic that will arrive to your websiteȟ ÂÁÓÅÄ ÏÎ ÔÈÅ ÓÅÁÒÃÈ ÅÎÇÉÎÅȭÓ ÒÅÓÕÌÔ.  
 
In summary, the less competition for the keywords you choose to win determines the ease and speed with which you can win 
a coveted top spot for that keyword search. The better your On-Page factors, the better Google is likely to assume you should 
appear for specific keywords searches. And, the relative position or rank you earn is largely driven by the Off-Page factors that 
you earn and build.  
 
Keep in mind that Search Engines are competing with each other. So, that drives them to innovate and change. More and 
more websites come online every day and search engine databases increase in volume.  With over 1 trillion web pages today, 
and another 2 trillion expected in just a few years, the landscape of each keyword category changes dramatically. More sites 
are vying for the top ten positions, making it necessary for search engines to update their algorithms and policies based on 
many factors. To complicate matters, with the trillions of ×ÅÂ ÐÁÇÅÓ ÏÕÔ ÔÈÅÒÅȟ 'ÏÏÇÌÅ ÄÏÅÓÎȭÔ ÇÅÔ ÔÏ ÉÎÄÅØ ÅÖÅÒÙ ÓÉÔÅ ÅÖÅÒÙ 
day. It can take weeks or months for them to find a given website. All of this means your results can change daily. TÈÁÔȭÓ ×ÈÙ 
you need to keep making a website better and better and not get discouraged with the results. It takes time, but it is 
winnable. 
 

Organic versus Paid Spots 

As we said, Google wants to deliver the best results for any search but they also want to make money! They know that if they 
only provide ads which have been paid for when you search, they would earn more but the search results would be poor and 
ÙÏÕȭÄ Ó×ÉÔÃÈ ÔÏ -3. ÏÒ 9ÁÈÏÏ ÔÏ ÓÅÁÒÃÈȢ 4ÈÅÙ ÃÁÎȭÔ allow the search results to miss good content. So they break up the page 
to have half of it ȰÓÐÏÎÓÏÒÅÄȱ ÏÒ ÐÁÉÄ ÆÏÒ and the other ÈÁÌÆ ÏÆ ÉÔ ȰÏÒÇÁÎÉÃȱ ÏÒ ÕÎÐÁÉÄ ÓÅÁÒÃÈ ÒÅÓÕÌÔÓ ÔÈÁÔ ÁÒÅ ÔÈÅ ÂÅÓÔ ÁÃÔÕÁÌ 
result.  
 
Organic Search (not the sponsored or paid for links, but the results which have been derived by the efforts previously 
described) is the most important long term benefit to any organization. Ranking in the organic search results is better 
because not only is it FREE each time someone clicks on it, but because research shows that people click on the organic 
results 75% of the time and paid results only 25% of the time. 
 

Example: The yellow box is the paid for placement spots and the orange box is the organic results: 

 
 
 
Good news, Bad News.  
Now that you understand the basics of how the search engines work, you will need to understand the changing nature of 
using these search engines. Something interesting has been happening over the last few years; we have become smarter and 
more sophisticated in conducting searches. We have all learned to add in more words into the search bar, even to put those 
words in different orders. We often use maps to search now as well. All of this drives us towards looking for local goods and 
services. So what has been occurring is that we are moving from general National searches to more specific Local 

There are two kinds of search results:  
paid results and organic (or natural) results. 
 
Paid  results are those listings that require a fee for the search 
engines to list their link for particular keywords. The most 
widely used form of paid listing is Pay Per Click (PPC), where 
you pay each time someone clicks on the link in your 
advertisement. The price increases with the competitiveness of 
the keyword. 
 
Organ ic  results are gathered by search enginesô web crawlers 
and ranked according to relevance to search terms. This 
relevance is calculated by criteria such as extent of keyword 
match and number of links into that website.  
 
Note: Bright red areas represent first place a person scans to 
view listings.  The darker the area, the less viewed. 
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searches. This important change will affect your online objectives and should drive your Search Engine Optimization strategy 
as an agent; just follow this trend and focus on winning the local search. That means building a site that is optimized for 
exactly your target audience, your market and your properties. 
 
The bad news is that ÂÒÏÁÄȟ ÇÅÎÅÒÉÃ ËÅÙ×ÏÒÄÓ ÓÕÃÈ ÁÓ ȰÈÏÍÅÓ ÆÏÒ ÓÁÌÅȱ ÏÒ ȰÂÕÙ Á ÈÏÕÓÅȱ ÏÒ ȰÈÏÕÓÅȱ ÁÒÅ ÔÈÅ ÈÁÒÄÅÓÔ ÔÏ ×ÉÎ 
because other websites have been optimizing, building links, and pushing to secure the number 1 spots on for many years. 
9ÏÕ ×ÏÎȭÔ ÂÅ ÁÂÌÅ ÔÏ ×ÉÎ ÔÈÏÓÅ ÔÙÐÅÓ ÏÆ ÓÅÁÒÃÈÅÓ anymore and there are millions of people using those words in searches 
every day.  
 
The good news is that these broad, generic searches are no longer the growth area of search. Local search, meaning words 
and phrases being searched that include a city, town, even a zip code, is where the search game is moving. More and more of 
ÕÓ ÕÓÅ ÌÏÎÇȟ ÄÅÔÁÉÌÅÄ ÐÈÒÁÓÅÓ ÔÏ ÓÅÁÒÃÈ ÆÏÒ ÔÈÉÎÇÓ ÏÎÌÉÎÅȢ 3ÅÁÒÃÈÅÒÓ ÈÁÖÅ ÌÅÁÒÎÅÄ ÏÖÅÒ ÔÈÅ ÙÅÁÒÓ ÔÏ ȰÒÅÆÉÎÅȱ ÏÕÒ 'ÏÏÇÌÅ ÓÅÁÒÃh 
and that means there are more choices of phrases for you to optimize your website to win. So if you pick the right words and 
phrases, your new website can get in a position to start winning.  
 
4ÈÅ ÍÁÊÏÒÉÔÙ ÏÆ ÑÕÁÌÉÆÉÅÄ ÓÅÁÒÃÈ ÖÏÌÕÍÅ ÉÓ ÎÏÔ ÐÒÏÄÕÃÅÄ ÂÙ ÂÒÏÁÄȾÇÅÎÅÒÉÃ ÓÅÁÒÃÈÅÓ ÁÎÙÍÏÒÅ ÂÅÃÁÕÓÅ ÔÈÅÙ ÁÒÅÎȭÔ ÓÐÅÃÉÆÉÃ 
enough to some products/services. Have a ÌÏÏË ÁÔ ÔÈÅ ÃÈÁÒÔ ÂÅÌÏ× ÔÏ ÕÎÄÅÒÓÔÁÎÄ ÔÈÅ ÃÏÌÌÅÃÔÉÖÅ ȰÌÏÃÁÌȱ ÓÅÁÒÃÈ ÖÏÌÕÍÅ 
ÃÏÍÐÁÒÅÄ ÔÏ ȰÂÒÏÁÄȱ ÓÅÁÒÃÈ ÖÏÌÕÍÅȢ 
 

(broad search) Florida Real Estate = 203 Total Searches 
vs. 

(local search) Several Florida Cities = 325 Collective Total Searches 
 

 
This search can be further delineated, for instance by searching Dade County Real Estate, Miami Beachfront Real Estate, 
South Beach, 33139 (Zip Code) Real Estate, etc.  
 
The above chart gives you 1% of the full picture, yet you can see it dwarfs Florida Real Estate. TÈÅÒÅ ÁÒÅ ΧΦΦȭÓ ÏÆ ÌÏÃÁÔÉÏÎÓ 
×ÉÔÈÉÎ &ÌÏÒÉÄÁ ÁÎÄ ÔÈÏÓÅ ÌÏÃÁÌÉÚÅÄ ËÅÙ×ÏÒÄÓ ÇÅÎÅÒÁÔÅ ΧΦΦȟΦΦΦȭÓ ÏÆ ÓÅÁÒÃÈÅÓ ÄÁÉÌÙȢ  
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The weight that Google puts towards local keywords is now extremely high. That has changed just in the last few years. It had 
a little to do witÈ ÔÈÅ #ÈÉÃËÅÎ ÁÎÄ ÔÈÅ %ÇÇ ÃÏÎÃÅÐÔȢ 4ÈÅÙ ÃÏÕÌÄÎȭÔ ÄÒÉÖÅ ÓÅÁÒÃÈÅÓ ÔÏ ÌÏÃÁÌ ÓÉÔÅÓ ÕÎÔÉÌ ÔÈÅÒÅ ×ÁÓ ÅÎÏÕÇÈ ÃÏÎÔÅÎÔ 
ÁÖÁÉÌÁÂÌÅ ÔÈÁÔ ÔÈÅ ÒÅÓÕÌÔÓ ×ÏÕÌÄ ÂÅ ÍÅÁÎÉÎÇÆÕÌȢ !ÎÄ ÔÈÅÒÅ ×ÁÓÎȭÔ ÅÎÏÕÇÈ ÌÏÃÁÌ ÆÏÃÕÓÅÄ ×ÅÂÓÉÔÅÓ ÉÎ ÁÌÌ ÃÁÔÅÇÏÒÉÅÓȢ 4ÈÅÒÅ ÉÓ ÎÏw 
and you own one of them!  And Google will no longer deliver results for a local search that appears to be a subpage of a huge 
ÎÁÔÉÏÎÁÌ ×ÅÂÓÉÔÅȟ ÂÕÔ ÉÎÓÔÅÁÄ ×ÉÌÌ ÒÁÎË ÈÉÇÈÅÒ Á ×ÅÂÓÉÔÅ ÏÆ Á ÂÒÏËÅÒ ÏÒ ÁÇÅÎÔ ÂÕÉÌÔ ÏÎ Á ÕÎÉÑÕÅ ÄÏÍÁÉÎ ÎÁÍÅȢ !ÎÄ ÔÈÁÔȭÓ ÍÏÒÅ 
good news for you. 
 
 

How Does CENTURY 21 Benefit? 
7ÉÔÈ ÅÁÃÈ ÎÅ× ×ÅÂÓÉÔÅ ÔÈÁÔȭÓ ÂÕÉÌÔ ÂÙ #%.4529 ΨΧ Agents, they generate a link that Google values highly. This builds out 
ÙÏÕÒ ÃÏÍÂÉÎÅÄ ȰÃÏÎÎÅÃÔÅÄ ÎÅÔ×ÏÒËȱ ÓÏ ÔÈÅ ÍÏÒÅ !ÇÅÎÔÓ ÁÎd Brokers with relevant content, the more valuable all of them 
become because of their network and affiliation. With 140,000 agents together you have an unprecedented chance to win the 
global position and move up the ranks. Plus, WebWrite allows agents to build Property Websites too and just as easyȢ 4ÈÁÔȭÓ 
hundreds of thousands of more new links on unique domain name that add to the size of your connected network of websites. 
3ÔÁÇÇÅÒÉÎÇ ÎÕÍÂÅÒÓ ÔÈÁÔ ÙÏÕÒ ÃÏÍÐÅÔÉÔÉÏÎ ÃÁÎÎÏÔ ÃÏÍÐÅÔÅ ×ÉÔÈ ÄÕÅ ÔÏ ÙÏÕÒ ÆÒÁÎÃÈÉÓÅȭÓ ÓÕÐÅÒÉÏÒ ÓÉÚÅȦ !Ó ÅÁÃÈ ÌÉÎË ÃÏÕÎÔs like 
votes, the greater the number, the more valuable Google ranks you. Thus, the more traffic and leads that will inevitably hit a 
Century 21 constituent.  
 
By getting everyone fully in the game, Century 21 can take back this lead simply by the power of numbers!  
 
This helps www.century21.com   win more national searches to farm out to brokers and agents, and each of the broker and 
agent sites that target specific niche local keywords win all more local keyword searches. So together, CENTURY 21 wins 
nationally and you secure positions locally. )ÔȭÓ Á ÎÅÔ×ÏÒË ÅÆÆÅÃÔ ÔÈÁÔ ÇÅÎÅÒÁÔÅÓ ÕÎÒÅÁÌÉÚÅÄ ÖÁÌÕÅȢ 
 
Okay, I Get It. Now What Should I Do? 
Now that we ËÎÏ× ÈÏ× ÔÈÅ 3ÅÁÒÃÈ %ÎÇÉÎÅÓ ×ÉÌÌ ÔÒÙ ÔÏ ÒÁÔÅ ÙÏÕȟ ÌÅÔȭÓ ÈÅÌÐ ÔÈÅÍ ÄÏ ÔÈÅÉÒ ÊÏÂ ÍÏÒÅ easily and find your valuable, 
beautiful and content-rich website.  
 
There are specific efforts and techniques that can ensure you not only get noticed by the search engines, but you get credit for 
the wonderful content and awareness you have from other websites. Of course it starts by selecting the right words, then by 
adding more and better content and follows by connecting your website from as many other websites out there as possible. 

Choose the right words. This is the single most important step. 

First, think about the words someone might use when they are searching for exactly YOU. Not in terms of a real estate agent 
but you, specifically you. What do you bring to the table? What market or niche do you serve? Not what CAN you do, but 
exactly what you dÏ ÁÎÄ ×ÈÅÒÅ ÙÏÕ ÓÐÅÃÉÁÌÉÚÅȢ 4ÈÉÓ ÉÓ ÔÙÐÉÃÁÌÌÙ Á ÇÅÏÇÒÁÐÈÉÃ ÁÒÅÁ ɉ'ÅÏ 4ÁÒÇÅÔÅÄ +ÅÙ×ÏÒÄÓȢɊ $ÏÎȭÔ ÇÏ ÔÏÏ ÂÉÇȟ 
ÏÒ ÇÏ ÔÏÏ ÏÂÓÃÕÒÅȢ $ÏÎȭÔ ÃÈÏÏÓÅ ÂÒÏÁÄ ËÅÙ×ÏÒÄÓ ÔÈÁÔ ÃÅÎÔÕÒÙΨΧȢÃÏÍ ÏÒ ÙÏÕÒ ÂÒÏËÅÒ ×ÏÕÌÄ ÔÁÒÇÅÔȢ 4ÈÉÎË ÖÅÒÙ ÌÏÃÁÌȢ 4ÈÅÓÅ ×ÉÌÌ 
be the words that you should win in a search, and when you do, will bring you very qualified traffic and leads. Think about 
people searching for homes in areas that you specifically serve better than others. 
 
3Ïȟ ÉÆ ÙÏÕȭÒÅ Á 2ÅÁÌ %ÓÔÁÔÅ !ÇÅÎÔ ÔÈÅ ÂÅÓÔ ÂÅÔ ÉÓ ÔÏ ÇÅÔ ÙÏÕÒ ÓÉÔÅ ÔÏ ÒÁnk well for the primary area you represent. Start by asking 
yourself: Ȱ7ÈÁÔ ÉÓ ÔÈÅ ÐÒÉÍÁÒÙ ÁÒÅÁ ) ÓÅÒÖÅȩȱ 
 
$ÏÎȭÔ ÕÓÅ ÔÈÅ ÎÁÍÅ ÏÆ ÙÏÕÒ ÓÔÁÔÅȢ -aybe you can use the city or township.  Even the colloquial name, will do better for the 
specific area you serve. )Æ ÙÏÕ ÃÁÎȭÔ ÇÅÔ ÍÏÒÅ ÓÐÅÃÉÆÉÃ ÔÈÁÎ ÃÉÔÙ ÎÁÍÅÓȟ ÔÈÅÎ ÓÔÁÒÔ ÔÈÅÒÅȢ 7ÒÉÔÅ ÄÏ×Î ÁÌÌ ÏÆ ÔÈÏÓÅ ÎÁÍÅÓȢ 4ÈÅÎ 
ÇÏ ÓÅÁÒÃÈ ÓÏÍÅ ÏÆ ÙÏÕÒ ÃÏÍÐÅÔÉÔÏÒÓȭ ×ÅÂÓÉÔÅÓ ÁÎÄ ÌÏÏË ÆÏÒ ×ÏÒÄÓ ÙÏÕ may ÂÅ ÆÏÒÇÅÔÔÉÎÇȢ 'ÅÔ Á ÎÉÃÅ ÌÏÎÇ ÌÉÓÔȢ 4ÈÅÎ ÌÅÔȭÓ 
analyze the best 2 or 3 you should focus on.  
 

http://www.century21.com/
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Now, with your list in hand visit: https://adwords.google.com/select/KeywordToolExternal   
Type into the proper field what you feel is the best local keyword combined with ÔÈÅ ×ÏÒÄ ȰÈÏÍÅÓ ÆÏÒ ÓÁÌÅȱȢ &ÉÌÌ ÉÎ ÔÈÅ ÏÔÈÅÒ 
ÆÉÅÌÄÓ ÁÎÄ ÃÌÉÃË Ȱ'ÅÔ ËÅÙ×ÏÒÄ ÉÄÅÁÓȢȱ 4ÈÅÎ ÔÒÙ ÁÇÁÉÎ ÕÓÉÎÇ ÙÏÕÒ ÆÁÖÏÒÉÔÅ ÌÏÃÁÌ ËÅÙ×ÏÒÄ ÁÎÄ ȰÒÅÁÌ ÅÓÔÁÔÅȱȟ ÔÈÅÎ ×ÉÔÈ 
ȰÐÒÏÐÅÒÔÉÅÓȢȱ .Ï× ÃÈÅÃË ÏÕÔ ÔÈÅ ÒÅÓÕÌÔÓ ÁÎÄ ÌÏÏË ÆÏÒ ÐÈÒÁÓÅÓ ÔÈÁÔ ÁÒÅ ÎÏÔ ÈÉÇÈÌÙ ÃÏÍÐÅÔÉÔÉÖÅȢ Once you find some you like; you 
now ÈÁÖÅ ÙÏÕÒ ÌÉÓÔ ÏÆ ÐÈÒÁÓÅÓȢ 9ÏÕȭÌÌ ×ÁÎÔ ÔÏ ÕÓÅ ÔÈÅÓÅ ×ÏÒÄÓȟ ÃÏÍÂÉÎÁÔÉÏÎÓ ÏÆ ÔÈÅÓÅ ×ÏÒÄÓ ÁÎÄ ÔÈÏÓÅ ÅØÁÃÔ ÐÈÒÁÓÅÓ 
frequently throughout your website.  
 
In order for your website to be found for a certain keyword phrase, you need to have a page (or pages) on your website that 
ÉÎÃÌÕÄÅÓ ÉÔȢ 7ÈÅÒÅ ÔÈÅÒÅ ÁÒÅ ÍÁÎÙ ÓÉÔÅÓȾÐÁÇÅÓ ÁÌÒÅÁÄÙ ÒÁÎËÉÎÇ ÆÏÒ ÔÈÅ ÐÈÒÁÓÅȟ ÙÏÕ ÍÉÇÈÔ ÉÄÅÁÌÌÙ ÎÅÅÄ ÔÏ ÈÁÖÅ Á ÐÁÇÅ ÔÈÁÔȭÓ ÁÌl 
about that phrase for the best chance at ranking well. First, add pages of content to your site specific to each local area. For 
instance, you will have a very good chance of ranking under the many city/township search combinations if you create pages 
about your type of business for each of those localities.  
 
If your ideal locaÌ ËÅÙ×ÏÒÄ ÔÁÒÇÅÔÓ ÁÒÅ (ÅÒÍÏÓÁ "ÅÁÃÈȟ -ÁÎÈÁÔÔÁÎ "ÅÁÃÈ ÁÎÄ 3ÏÕÔÈ "ÁÙȟ ÔÈÅÎ ÈÅÒÅȭÓ ÁÎ ÅØÁÍÐÌÅ ÏÆ ÔÈÅ ÐÁÇÅÓ 
you might want to add:   
 

TIP: To create specific pages that are geo-targeted go to the Manage Pages section and create a navigation menu similar to the 
example below:  

 
Menu Items to help local keyword targets: 

¶ Hermosa Beach 
o Real Estate 
o MLS 
o Homes 
o Properties 

¶ Manhattan Beach 
o Real Estate 
o MLS 
o Homes 
o Properties 

¶ South Bay 
o Real Estate 

https://adwords.google.com/select/KeywordToolExternal
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o MLS 
o Homes 
o Properties 

 
You will need to carefully develop some unique content for each one of those pages. To do this, you might write a brief article 
about your area of business within each of those cities ɂ perhaps as a real estate agent, mention the real estate tax rate of 
that city, the local governing bodies, unique income brackets common to that area, common home purchasing problems seen 
by people in that area, and more. You could include a map of that area and perhaps photos of the best known landmark. You 
might also include a video with you discussing listing and selling homes for people in that area.  Make the entire page for each 
ÐÁÇÅ ÁÌÌ ÁÂÏÕÔ ȰɑÂÕÓÉÎÅÓÓ ÃÁÔÅÇÏÒÙɒ ÉÎ ɑÃÉÔÙ ÎÁÍÅɒȱȢ 
 
Get pages relevant to local phrases first; later optimize further to compete even more strongly. 
If there is considerable competition for the locÁÌ ÐÈÒÁÓÅÓ ÙÏÕȭÒÅ ÔÁÒÇÅÔÉÎÇȟ ÔÈÅÓÅ ÔÁÃÔÉÃÓ ×ÉÌÌ ÎÏÔ ÇÕÁÒÁÎÔÅÅ ÔÈÁÔ ÙÏÕȭÌÌ ÒÁÎË ÈÉÇÈ 
ÅÎÏÕÇÈ ÔÏ ÂÅ ÆÏÕÎÄȢ "ÕÔȟ ÉÔȭÓ Á ÓÕÒÅ ÂÅÔ ÔÈÁÔ ÉÆ ÙÏÕ ÄÏÎȭÔ ÈÁÖÅ ÃÏÎÔÅÎÔ ÐÁÇÅÓ ÔÁÒÇÅÔÅÄ ÔÏ ÙÏÕÒ ÌÏÃÁÌ ÓÅÁÒÃÈ ÐÈÒÁÓÅÓȟ ÙÏÕ ×ÏÎȭt 
have a chance of being found, ever. Creating the locally-targeted content pages is a critical step. Further optimizations may 
be required to actually rank well in those local results.  3Ïȟ ÄÏÎȭÔ ÂÅ ÄÉÓÃÏÕÒÁÇÅÄȢ  3ÔÁÙ ÄÅÔÅÒÍÉÎÅÄȢ 

More specifics for getting content in all the right places on each page 

So, wÅȭÖÅ ÉÄÅÎÔÉÆÉÅÄ ÔÈÁÔ ÔÈÅÒÅ ÁÒÅ ÓÐÅÃÉÆÉÃ ÔÅÃÈÎÉÑÕÅÓ ÕÓÅÄ ×ÈÅÎ ÂÕÉÌÄÉÎÇ Á ×ÅÂÓÉÔÅ ÔÈÁÔ ÃÁÎ ÄÅÔÅÒÍÉÎÅ ×ÈÅÔÈÅÒ ÏÒ ÎÏÔ Á 
search engine can actually find the website to begin with, and then where it ranks that site in its database. We now know that 
these stÅÐÓ ÁÒÅ ÒÅÆÅÒÒÅÄ ÔÏ ÁÓ ÓÅÁÒÃÈ ÅÎÇÉÎÅ ÏÐÔÉÍÉÚÁÔÉÏÎ ɉ3%/ɊȢ 3ÏÍÅ ÁÒÅ ÒÅÁÌÌÙ ÑÕÉÔÅ ÃÏÍÐÌÅØȢ 7ÅȭÖÅ ÔÒÉÅÄ ÔÏ ÓÉÍÐÌÙ ÔÈÅÍ ÔÏ 
ÉÎÄÉÖÉÄÕÁÌ ÓÔÅÐÓȢ $ÏÎȭÔ ÂÅ ÄÉÓÃÏÕÒÁÇÅÄ though. Just doing a few today will move you in the right direction. 
 
It takes an expert to understand everything in this constantly evolving process and to implement the techniques that ensure a 
top ranking. You can of course hire a Search Engine Specialist to do this work. At BroadSpire, we offer these services and you 
can find them listed at: www.broadspire.com/century21/   Or, ÙÏÕ ÃÁÎ ÂÕÙ ÁÎ ÁÓÓÉÓÔÅÄ 7ÅÂ7ÒÉÔÅ ÐÁÃËÁÇÅ ÉÆ ÙÏÕ ÄÏÎȭÔ ÈÁÖÅ ÔÈÅ 
time yourself and want someone to do much of this work for you by contacting sales@broadspire.com   Similarly, you can do 
it yourself by following the steps below. Either way, this essential improvement to your website is sure to deliver more 
targeted traffic to your website by unlocking the full potential of your online presence.  
 
This following point lists the SEO elements that are important to your website being found by search engines and are 
prioritized by importance.  
 

Adding keywords in your domain name 
Add your keywords in your domain name to increase searchability, (buy a new domain if necessary).  For example, 
say you represent sellers in Manhattan Beach.  Instead of purchasing a domain with your own name in it like 
www.johndoe.com, you should purchase a domain name that is along the lines of 
www.manhattanbeachcondosforsale.com  This will surely help when the bots/spiders crawl your website. 
 
Take a look at the domain name you purchased. Does it contain your most important keywords? If not, we 
recommend you visit www.broadspire.com/ and ÆÉÎÄ ÔÈÅ Ȭ2ÅÇÉÓÔÅÒ ! $ÏÍÁÉÎȭ ÂÕÔÔÏÎ ÏÎ ÔÈÅ ÌÏ×ÅÒ ÌÅÆÔ ÈÁÎÄ ÓÉÄÅ ÔÏ 
search for a new domain name. Then email support@broadspire.com to have a technician point your website to 
this new domain. 
 
4ÈÅ ÄÏÍÁÉÎ ÎÁÍÅ ÉÔÓÅÌÆ ÉÓ ÓÏÍÅÔÈÉÎÇ 'ÏÏÇÌÅ ÄÏÅÓ ÒÅÁÄȟ ÁÎÄ ÐÕÔÓ ×ÅÉÇÈÔ ÏÎ ÔÈÅ ×ÏÒÄÓ ÃÏÎÔÁÉÎÅÄ ÉÎ ÉÔȢ )ÔȭÓ ÎÏÔ 
mandatory, but without the right words in your domain name you are at a disadvantage. Also, note that the age 
of your domain name is important too. It seems that Google will discount the value of a domain name for the first 
12 months as a way to discourage spammers (people that register new domain names to try to beat the system 
and fool Google). So the longÅÒ ÙÏÕ ×ÁÉÔ ÔÏ ÇÅÔ ÔÈÅ ÒÉÇÈÔ ÎÁÍÅȟ ÔÈÅ ÌÏÎÇÅÒ ÙÏÕ ÁÒÅÎȭÔ ÆÕÌÌÙ ÏÐÔÉÍÉÚÅÄȢ  
 

mailto:sales@broadspire.com
http://www.johndoe.com/
http://www.manhattanbeachcondosforsale.com/
http://www.broadspire.com/
mailto:support@broadspire.com
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Also, if you have an old website with a good domain name, we recommend you do not cancel that domain name 
but instead point it to your new website. If you need assistance you can email support@broadspire.com   or call 
1.888.262.6161 for personal assistance. 

 
Adding Title Tags to your website 
Title tags are the single most important On-Page element. Page Title tags should be limited to 90 characters 
(including spaces) and should always contain important keywords that are close to each other and towards the 
beginning. Additionally, always begin the Title of the page with a character space as this provides a subtle boost 
to your pages. 

 

TIP: To create specific Title Tags, go to the Content Manager section and click on the Change Content tab.  You can 
then add your keywords on the Page Title box. 

 
 

Below are some important principles to remember when writing page titles: 
 

1. People recognize words not text, search engines do as well so think about the appropriateness of keyword 
phrases of a specific page. 

2. Create a keyword driven descriptive <TITLE> as they are often more effective. 
3. Never use ALL CAPS in titles. Example: 

a. CENTURY 21 FINE HOMES AND ESTATES 
4. Do not make the title tag difficult to read.  

a. Example of a BAD TITLE tag: CenTURy 21 ReAlTy | sPeCialiZinG iN reSiDenTiaL pRoPerTiEs 
b. Example of a GOOD TITLE tag: Century 21 South Bay Real Estate Property and Homes  

 
Below are some quick tips to utilize when writing page titles: 
 

1. Always use your primary keywords in the title tag at least once. 
2. Try to place your primary keywords at the start of the tag. 
3. Place your brand name at the end of the tag. 
4. Avoid listing the same word multiple times in a row since some engines penalize for this. 
5. Use the longer form and the plural form of a keyword when possible.  

mailto:support@broadspire.com
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a. &ÏÒ ÅØÁÍÐÌÅȟ ÉÆ ÙÏÕ ÕÓÅ ȰÍÁÒËÅÔÉÎÇȱ ÉÎ ÙÏÕÒ 4ÉÔÌÅ ÔÁÇȟ Á ÓÅÁÒÃÈ ÏÎ ȰÍÁÒËÅÔÉÎÇȱ ÏÒ ȰÍÁÒËÅÔȱ ×ÉÌÌ 
ÙÉÅÌÄ Á ÍÁÔÃÈ ÏÎ ÍÏÓÔ ÅÎÇÉÎÅÓȢ (Ï×ÅÖÅÒȟ ×ÏÒÄÓ ÌÉËÅ ȰÐÒÏÐÅÒÔÉÅÓȱ ×ÉÌÌ ÎÏÔ ÁÌ×ÁÙÓ ÙÉÅÌÄ Á ÍÁÔÃÈ ÏÎ 
ȰÐÒÏÐÅÒÔÙȱ ÓÉÎÃÅ ȰÐÒÏÐÅÒÔÙȱ ÉÓ ÎÏÔ ÁÎ ÅØÁÃÔ ÓÕÂÓÔÒÉÎÇ ÏÆ ȰÐÒÏÐÅÒÔÉÅÓȢȱ )Î ÔÈÅÓÅ ÃÁÓÅÓ ÙÏÕ΄ÌÌ ×ÁÎÔ ÔÏ 
try to use both forms of the word. 

6. Make your title interesting and compelling to the reader to show them why they should click there. Also 
ÒÅÍÅÍÂÅÒ ÔÈÁÔ ÕÓÅÒ ÂÏÏËÍÁÒËÓ ÁÎÄ ÂÒÏ×ÓÅÒ ×ÉÎÄÏ×Ó ×ÉÌÌ ÕÓÅ ÔÈÅ ÔÉÔÌÅÓ ÁÓ ȰÍÎÅÍÏÎÉÃÓȱ ÏÒ ȰÓÈÏÒÔ 
ÄÅÓÃÒÉÐÔÉÏÎÓȱȟ ÓÏ ÉÔ ÉÓ ÄÕÌÙ ÉÍÐÏÒÔÁÎÔȢ 

7. Avoid fluff or marketing-centric words like free, simple, easy, etc. when possible. 
 
 

 

Adding META Description to your website 
The content found in the META Description tag will be displayed in many instances to the user in the search 
results. Therefore, it is essential that you create a good description so that you not only support your ranking 
objectives but entice potential visitors to click through to your site once they see the listing in the search engine 
results pages (SERPs). 

 
 

Below is an example of a META Description tag:   
 

1.  Homes for Sale in Las Vegas Nevada. Offering fine homes and properties in and around the strip. 
 

The above tag would appear within the header area of your website and remember to limit your META 
Description to 200 characters (including spaces). 

 
 
TIP: To create specific META Descriptions, go to the Content Manager section and click on the Change Content tab.  You 
can then add your keywords in the Meta Description box. 

 
 

 
 


