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FASTFACTSABOUT SEARCH ENGINE OPTIMIZATION (SEO)

1 63.5% of searches start with Google (2009 comScore
gSearch U.S.))

9 According to research group comScore, Google alone
hosted 235 million seahes a day (2008)

1 According to VeriSign, over 1 million new Web addresses
are registered every monthOEAOS6 O 1T OAO T «
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perceived by users to be a more important source of
information for them? over all other principal media,
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Introduction

Just a few years agd,you wantedto compare home prices or find out what properties were available paeticularzip code
you had to call a re@state agent.Today, that information isreadilyavailablein just seconds and is frem the internet to
anyoneinterested in searching for.it

Injust over a decade the World Wide Wehs changed the way weearch andiccessnformation, the way we fird people or
events and the way we learn to list or bugmes. 10 @edinitely the first place nearly everyorieoks to finda real estate agent
and kuyers and selleralike understandhe power of the inérnet. S, when buying or listing a home they seekt@n agent
that knows how to leverage titincredible power 4 EA 71 O1 A 7EAA 7AA EAO | AAA OOAE
everyday lives that an online business presence is absolutely necessary.

Congratulations!9 | 08 OA OAEAT O Evard/EEs@dishing yAuE dnibe pDeSehd® puehading the all new,
powerful and Search Engine Optimize A1 A # AT OO0OU wx 7AAOEOA " OEI AAO bi xAOA
OAAETTIT1iTcuUus 91 O80A 11T x AOAEI AAT A MIOIANGEGGI AGD A&ES ATl TAE

Imagine that @nsumers could stumble acroseA A1 A OOAOA ACAT 060 xAAOEOA xEEI A
media sites and most definitely via search engines. We know today that Godgkevandow to the world. Ove83.5% of
searches start with Google by someone [jjau simply entering words or short phrase or combination of words into the
search barAccording toVeriSign over 1 millia new Web addresses are registered every merittat's over 40,000 per day.
How do consumers find their way through all these sites? The answer is search eAgin€s defaknly heard ofsoogle and
probably Yahoo! MSNand other search engines. They are all different, but follow the same principal of delivering the best
search results. Andhey each compete witlone another to be the best. But clearly Google has won. The big players in the
search engine business have millions upon millions of people using them every day to find everything from stock tipsto sy
cars. Google alone boasts over 200 million seasavery dayand that number keeps on growing. Even if you've never
thought about search engines before, these statistics illustrate how important it is for your website to be listed in tiiem. B
being listed isn't enough; you also need to achieve a hégtking in the search results to benefit from the considerable
amount of traffic they can send to your websie. 06 O OEA 1T Ax [ AOEAOET C xAU A& O Al

Google tries to deliver the most relevant results for any combination of weedsched. With an unlimited number of

different words searched every time how do they doit? WRIEAOS8 O AT i Bl EAAOAA8 " 00O Al AAC
else. Andas aWorld Wide Web audienage trust their results. If they list a website in thé fosition for any given search

that ranking makes a big impression as as searchers. We each click on the Wirgbsite link that is ranked, more often that
we doon the second onélNe click on the second one they list far more often than the third.

Did you knowthat there are only 1@vebsiteslisted T DACA TT A T £ '1T1Cl A0 OAODOI O00e
for any word searched. And if a websifel A OT & ifon padefbre, will anyone find you on page 2or 3? 93 percent of
consumers danot look past the first two pages of search engine resyliapiter Media Matrix 2008 Study)

31 OEAO OOAO | AE AXdndéd t®12 orQplagk bne bf &&pgld&udhow?What words or phrases should you
try to win? This is wherthe fun begink

There are more than one Trillion webpages online. Each one vying for position on Google for some searched words. You
Ei ACET A OEAO O1T i A x1 OAO AOA Z£AO i1 OA Al i PAOEOGEOA OEAI
more peopleODEAT OAOU A ¢a $1ACA 0AAAO xEOE COAAT PAET O AT A
£l O A AAO8 " 00O ET OEA 1 AOGAO AgAi Pl Ah UT O ETTx AGAA@GI U
thisguy. AnditUi O EAOA A EOCAnh T AOETTAI AAO AAAI AOOEEDBh UT O6A
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As you would predict, the more specific a search is with more words in it then the less people are searching with that exac
phrase. But also there are less people tryingtowih@®t X&® OI 1T O £ O OEAO PEOAOA8 4EAC
01 OAOCAOG8 910 I AU OARAAAE AEAxAO PATBPI A AOO OEA TTAO UiC
between trying to win the most sought after and highestwale search words (keywords) compared with choosing words anc
DEOAOAO Ui O AAT xET AOO OEAO xi 180 EAOA AO | OAE O11 Oi A

How does Google decide who comes where?

All Search Engines rank websites and deliver those results depending on what they believehélblest results for what
someone expects to receivelow they do it saccuratelyand deliver the results so fast iatdd to imagine. But they do it
millions of times a day.

Search Engines routinely change their tactics and refine their techniquesliged the most relevant results for any user of
their service. In fact, Google, MSN, Yahoo and the others compete optinmsry factor: to deliver better results for any

AT TAET ACETT T &£ EAUxT OAO8 (1 x AT i<eerdinif yBur weBseeaimy tO deliver A §réab |
user experience, and is filled with useful content that is focused on exactly what you do and the specific market ygwserve
will gain position over time.

The major search engines all operate similarlyeiflpb is to provide the searcher the most relevant source of information
(webpages) for each keyword or combination of keywords typed in, and there are millions of variations. A multitude of fact
influence the results that are displayed, but followiage the 3 most important factors:

1. Competition (the # of webpages/websites that also target the same keyword)
2. On-Page Factors (keywords, size of the site, depth of content, etc.)
3. Off-Page Factors (Link Popularity, or number of links back to your site friver sites)

AEA OAAOAE AT CET A OAT A0 POI COAI O OEAO OAOAxI 6 OEA ET OR
content one page at a time and one link at a time. They index all of this information. When a search happens, Gldegke wil
the keyword searched for, go into its database, much like a massive excel spreadsheet, and look at every website that is
relevant to the keywords typed in and via their complex ranking system generate the # of potential competitors and send
back theresults. The more competition, the hardiristo come up first and the more challengiitdoecomes to stay there
because everyone is jockeying for position

Second, the search engineill determine which currento® A CA  O,0rfstAtédArmbther wvayOEA 1T DOET Al OE
AAT OEOUGS 11 AAAE x AAOE QlinggearcheddThat mepAsdd tooEhakgyworiddA ER Ox DOA C
justtherightamountAT A ET OEA OE CE@ndPageédffériydudil neddioddO @ Each(pEgh of your veitk to

make sure the keywords you want to win and the combination of those keywords are in your website in all the right places
(more on this later.)

Third, it willreferto thenumberi £ T OEAO xAAOEOAO OEAO DI Gfi-Rage AffArdeery@ebsitd | O
that wants to improve their results will need to doorderto optimize their website. OffPage refers to things NOT on your
website, lut that link to you website. Typically, these ardinks that Google finds on other websites tHank backto yoursite.

This can be content on YouTube, &lion a blog, or any other siten the Internet. When Google finds these links that send
people to pages on your website it puts that information into their database. Google has used botsédpidecord this
information into its database and makes assumptions abohawthose links tell them, in regards the quality of the website
for certain searchlprases. To go furtheGooglequestionsif those sites a website is linked frofmeference #e) have content
relevantto specific search phrases? And if you have mietevantlinks, then Google uses the quantity of those links as a
rating system. If avebsite with the right contenhas a higher number of relevant links, then it comedbiginthe list of
results. E UT O EAOA 11T O0OA T &£ OEAOGA T ETEO OEAT AT UITTA Al OAn U’
Google arranges the results to display websites in order based on the, valaeancyand quantity of links.
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Just siowing upon a search is important. But the rank you have for any segrch phrase is even more important because tha
position alone determines the amount of traffic that will arrive to your weldlste AAOAA 11 OEA OAAOAE

In summary, the lescompetition for the keywords you choose to win determitieas ease and speed with which you can win

a coveted top spot for thateywordsearch.The better your OrPage factors, the better Google is likely to assume you should
appea for specific keywordsearchesAnd, the relative position or rank you earn is largely driven by theRifje factors that
you earn and build.

Keep in mind that Search Engines are competing with each otbejthat drives them to innovate and changelore and

more websitescome online every dagndsearch engine databases increasesalume. Wth over 1 trillion web pages today,
and another 2 trillion expected in just a few years, the landscape of each keyword category changes dramatically. More si
are vying for the topgen positions, making it necessary for search engines to update their algorithms and policies based on
many factorsTo complicate matters, wh the trillionsofx AA BDACAO 1 60 OEAOAh '1T1 Ci A AT
day. It can take weeks or mths for them to find a given websitdll of this means your results can cligndaily. EA 08 O x
you need to keep making a website better and better and not get discouraged with the results. It takes time, but it is
winnable.

Organic versus Paid Spots

As we said, Google wants to deliver the best results for any search but they also want to make money! They know that if t
only provide adsvhich have been paid favhen you search, they would earn more but the search results would be poor and
Ul O8 AE OXIEOA3. 1 O 9 AET I alldvihe ©2ddh efulsBmissdodt tbnténi $odhdy break up the page

to have half of iDOD T 1T O1 OA AandtlieGtheEEAME AE A1 EO OF OCAT EAS 1 O O1 PAEA
result.

Orgaric Search (not theponsored or pidfor links but the resultsvhich have been derived by the efforts previously
described isthe most important long term benefit to any organizatioRanking in the organic search results is better

because not only is itFREE each time someone clicks on ibut becauseresearch shows that people click on the organic
results 75% of the time and paid results only 25% of the time.

Example:The yellow box is the paid for placement spots and the orange box is the organitsresu

There are two kinds of search results:
paid results and organic (or natural) results.

L Paid results are those listings that require a fee for the search
engines to list their link for particular keywords. The most
widely used form of paid listing is Pay Per Click (PPC), where
you pay each time someone clicks on the link in your
advertisement. The price increases with the competitiveness of
the keyword.

Organicr esul ts are gathered by s
and ranked according to relevance to search terms. This
relevance is calculated by criteria such as extent of keyword
match and number of links into that website.

Note: Bright red areas represent first place a person scans to
view listinas. The darker the area. the less viewed.

Good news, Bad News.

Now that you understand the basics of how the search engines work, you will need to understand the changing nature of
using these search engineSomething interesting has been happening over the lastyears; we have lmme smarter and
more sophisticatedn conducting searchesVe have all learned to add in more words into the search bar, even to put those
words in different orders. We often use maps to search now as well. All of this drives us towards lookioglmods and
servicesSo what has been occurrings that we are moving fromgeneral National searches tomore specificLocal
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searches This important change wiliffect your online objectives and should drive your Search Engine Optimization strateg)
as anagent; justfollow this trend and focus on winning the local search. That means building a site that is optimized for
exactlyyour target audience, your market and your properties

The bad news isthék OT AAh CAT AOEA EAUxT OAOUORAETI AOABET DAOEEDOADA
because other websites have been optimizing, building links, and pushing to secure the number 1 spots on for many year:
91T 6 xI 160 AA AAI A Ol anyrforeand théreafe midiahd & geopiesig thokeAwWOdsEimrisearches

every day.

The good news is that these broad, generic searches atergerthe growth area of search. Local search, meanwayds
and phrases being search#uht include a city, town, evea zip codeis where the searchame is moving. More and more of
00 OOA 1i11Tch AAOAEI AA PEOAOGAO OI OAAOAE £ O OEET CONITI
and that means there are more choices of phrases for you to optimize your website to win.oBitl the right words and
phrases, your new website can get in a position to start winning.
4EA | AET OEOU 1T £ NOAI EEZEAA OAAOAE OiI1O0i A EO 110 POT AGAR
enough to some products/services. Haved | E A0 OEA AEAOO AAI i x O O AAOOOAT
AT T DPAOAA O OAOT AAd OAAOAE Oi 1 Oi As

(broad search) Florida Real Estate = 203 Total Searches

VS.
(local search) Several Florida Cities = 325 Collective Total Searches

MNational VS. Local

220
203
176.2
132.4 B Broad
o Search
=8
EE
o3
wE gap B Local
Search
55 c0
44 .8

Miami Homes ' Miami Florida® Miami Beach * Miami Florida ™ Florida Real
Real Estate  Real Estate  Real Estate Estate

Keyword
This searcltan be further delineated, for instance by searching Dade County Real Estate, Miami Beachfront Real Estate,
South Beach, 33139 (Zip Code) Real Estate, etc.

The above chart gives you 1% of the full picture, yet you can see it dwarfs Florida Real Estdt&@ A A OA X o dd O
xEOEET &I 1T OEAA AT A OEI OA 11 AAI EUAA EAUxT OAO CAT AOAOA X
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The weight that Google puts towards local keywords is now extremely high. That has changed just in the last few years. It
alitetodowie OEA #EEAEAT AT A OEA wCC AI T AAPO8 4EAU AT Ol AT &

AOAEI AAT A OEAO OEA OAOGOI 60 x1T O A AA TAATET Cc&EOI 8 !'1 Aw OE
and you own one ahem! And Googlg will no longer deliver results for a local search that appears to be a subpage of a hu
T ACGETT Al xAAOEOAh AOO ET OOAAA xEIl OATE EEGCEAO A xAAOQE

good news for you.

How Does CENTURY 21 Benefit?

7EOE AAAE 1 Ax xAAOEOA Adelisiti@pgeneratd & linkdhat®3doghe 9alues highly. ThiXbuilds out

Ui 606 AT 1 AETAA OATT1T AAOAA dBhKers vith Eefevartd tontéhthdmorevaiudble labif thdmO O A
becomebecause of their network and affiliatioWith 140,000 agents together you have an unprecedented chance to win the
global position and move up the ranks. Plus, WebWrite allows agents to build Property Websitestgest aseasy 4 EA O
hundredsof thousand of more new links on unigue domain name that add to the size of your connected network of website
30ACCAOET Cc 1 0O0i AROO OEAO Ui OO AT i PAGEOGETT AATTT O Alslik&®AC
votes, thegreater the numberthe more valuable Google ranks yothus, the more trafficand leads that will inevitably hi
Century 21 constituent.

By getting everyone fully in the game, Century 21 can take back thissiegply by the power of numbers!
Thishelpswww.century21.com win more national searches to farm out to brokers and agents, and each of the broker and

agent sites that target specific niche local keywords win all more local keyword searches. Soeto@ENTURY 21 wins
nationallyandyousecure positions locally. 06 0 A 1T AOx1T OE A&EZEAAO OEAO CAT AOAOGAO

Okay, | Get It. Now What Should |1 Do? ) A A A A A N
Now thatweET I x ET x OEA 3AAOAE %l CET AO xEI 1 O ensily &htfind @ohabuable] O
beautiful and contat-rich website.

There are specific efforts and technigues that can ensure you not only get noticed by the search engines, but you det crec
the wonderful content and awareness you have from othebgites. Of course it starts by selecting the right words, then by
adding more and better content and follows by connecting your website from as many other websites out there as possibl

Choose the right words. This is the single most important step.

First, think about the words someone mighisewhen they aresearchingfor exactly YOU. Noin terms of a real estate agent
but you, pecifically you. What do you bring to the table? What mariehiche do yoserve™Not what CANyou do, tut
exactywhatyoud AT A xEAOA UI O OPAAEAI EUA8 4EEO EO OUDPEAAIIT U
IO ¢ci OI1T TAOAOOA8 $1180 AET T OA AOI AA EAUxT OAO OEAO AR
be the words that you shdd win in a search, and when you do, will bring you very qualified traffic and [Bhaid& about

people searching for homes in areas that you specifically serve better than others.

3T h EA Ui 080A A 2AAl %OOAOA nkgoliorGhe frindry aled odrepheBedt. Sal byGkingg
yourseltO7 EAO EO OEA DOEI AOU AOAA ) OAOOAed

$1T 160 OOA OEA 1 dbeyou danisdriie @ity or o@sKipAdhthe colloquial namewill do better for the
specific areayouservg. £ UT O AAT 80 CAO i1 OA OPAAEAZAZEA OEAT AEOU 1TAI
Ci OAAOAE OI T A T £ UI 60 Al i pAOagh Ao OBl OQRRAEEIAGSB ATAO 1A TTEE

analyze the best 2 or 3 you shodédus on.
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Now, with your list in hand visitittps://adwords.google.com/select/KeywordToolExternal

Type into the proper field what you feisithe best local keyword combinedwithEA x1 OA OEIT I AO &I O
AEAT AO AT A Al EAE O' A0 EAUxT OA EAAAO86 4EAT OOU ACAET C
OPOI PAOOEAOG8BG .1 x AEAAE 100 OEA OAOOI OOncdyoukind sonie koik&yod E£
nowEAOA Ul OO 1 EOO 1T £ PEOAOAO8 91 0811 xAT O O OOA OEAOA
frequentlythroughoutyour website.

In order for your website to be found for a certain keyword phrase,ny@ed to have a pager pagesgon your website that

ET Al OAAO EO8 7EAOA OEAOA AOA 1 ATUuU OEOAOTPACAO Al OAAAU
about that phrase for the best chance at ranking well. First, add pagesniént to your site specific to each local area. For
instance, you will have a very good chance of ragkinder the many city/townshigearch combinations if you create pages
about your type of business for each of those localities.

If youridealloch EAUxT OA OAOCAOO AOA (AOIi T O6A "AAAEHh - Al EAOOAI
you might want to add:

Manage Pages Cloga X

A New Paie

Page Mame

|Harme

|l Listings
| About Me
| Contact ke

Ennq@ﬁﬂ WE™—_

- Hermosa Beach
[ Real Estate

[=11=]

MLS

=Y G

]
Homes j."l

Properties

TIP: To createspecific pageshat are geetargeted go tothe Manage Pagesection andcreate a navigatiomenu similar to the
examplebelow:

Menultems to help local keyword targets
1 Hermosa Beach
0 Real Estate
o MLS
0 Homes
o0 Properties
1 Manhattan Beach
0 Real Estate

o MLS

o Homes

o0 Properties
1 South Bay

0 Real Estate
© 2009 BroadSpire Inc page8 of 22
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o MLS
0 Homes
0 Properties

You will need to carefully develop some unique contamtdach one of those pages. To do this, you might write a brief article
about your area of business within each of those citiggerhaps as a real estate agent, mention the real estate tax rate of
that city, the local governing bodies, unique income braiskcommon to that area, common home purchasing problems seen
by people in that area, and more. You could include a map of that area and perhaps photos of the best known landmark. °
might also include a video with you discussing listing and selling hdarggeople in that areaMake the entire page for each
DAGCA Ail AAT OO OuaAOOEI AOO AAOAGCT OUpb ET aAEOU 1T Al Apnds8

Get pages relevant to local phrases firsiater optimize further to compete even more strongly.

If there is considerable competition fortheldd BDEOAOAO Ul 68 OA OAOCAOET ch OEAOA
AT 1T 6ce OI AA & O A8 "OOh EO8O0 A OOOA AAO OEAO EZE UItO A
have a chance of being found, ever. Creating locallytargeted content pages is a critical step. Further optimizations may
be required to actually rank well in those localresuisi h AT 180 AA AEOAT OOACAAS 30AU

More specifics for getting content in all the right places on each page

So,WA8 OA EAAT OEZXZEAA OEAO OEAOA AOA OPAAEAZEA OAAET ENOAO (
search engine can actually find the website to begin with, and then where it ranks that site in its database. We now know |
thesesRDO AOA OAEAOOAA O AO OAAOAE AT CET A 1 POEI EUAOCEITT j
ET AEOEAOAIT OOA DB OtBoughiJiisbdGing A few tAdayOMITmOV® Yo iA the right direction.

It takes an expert to underahd everything in this constantly evolving process and to implement the techniques that ensure
top ranking. You can of course hire a Searclyiea Specialist to do this worlt BroadSpire weoffer these serviceand you

can find them listed atwww.broadspire.com/century21/0r,UT & AAT AOU Al AOOEOOAA 7AA7C
time yourself and want someone to do much of this work for you by contagates@broadspire.comSimilarly, you cando

it yourself by following the steps below. Either way, this essential improvement to your website is sure to deliver more

targeted traffic to your website by unlocking the full potential of your online presence.

This following pointiststhe SEO elemets that are important to your website being foury search engineand are
prioritized by importance.

Adding keywords in your domain name

Addyour keywords in your domain name increase searchabilitybuy a new domain if necessaryfror example,
sayyou represent sellers in Manhattan Beach. Instead of purchasing a domain with your own name in it like
www.johndoe.com you should purchase a domain name that is along the lines of
www.manhattanbeachcondosforsale.corhis will surely help when the bots/spiders crawl your website.

Take a look at the domain name you purchased. Does it contain your most important keywords? If not, we
recommend you visitvww.broadspire.comandZ£ET A OEA O2ACEOOAO ! $i1 1 AET 8
search for a new domain name. Then ensaipport@broadspire.conto have a technien point your website to
this new domain.

4EA AT T AET TAI A EOOAI £ EO O1T i1 AGEET C "TTCIA AT A0 C
mandatory, but without the right words in your domain nameu are at a disadvantage. Also, ndlet the age

of your domain name is important too. It seems that Google will discount the value of a domain name for the fir
12 months as a way to discourage spammers (people that register new domain names to try to beat the systen
and fool Google). Sothelodg0 UT & xAEO Oi CAO OEA OECEO 1T Ai Ah OE
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Also, if you have an old website with a good domaame, we recommend you do noancel that domain name
but instead point it to your new website. If yoeed assistance you cameail support@broadspire.comor call
1.888.262.6161or personal assistance.

Adding Title Tagsto your website

Title tags are the single most important GPage element. Page Title tags should be limited tac@@racters
(including spaces) and should always contain important keywords that are close to each other and towards the
beginning. Additionally, always begin the Title of the page with a character space as this provides a subtle boo
to your pages.

| i Faal Egtale Frop

TIP: To createspecificTitle Tags, go to the Content Manager section and click on the Change Content tab. You can
then add your keywords on the Page Title box.

Beloware some important principles to remember when writing page titles:

1.

N

People recognize wals not text, search engines do as well so think about the appropriateness of keywo
phrases of a specific page.
Create a keyword driven descriptive <TITLE> as they are often more effective.
Never use ALL CAPS in titles. Example:
a. CENTURY 21 FINE HOMES ARBTATES
Do not make the title tag difficult to read.
a. Exampleof a BAD TITLE tagCenTURY 21 ReAlTy | sPeCialiZzinG iN reSiDenTiaL pRoPerTiEs
b. Example of &iSOODTITLE tagCentury 21 South Bay Real Estate Progamnd Homes

Below are some quick tips to lirie when writing page titles:

N\ e

Always use your primary keywords in the title tag at least once.

Try to place your primary keywords at the start of the tag.

Place your brand name at the end of the tag.

Avoid listing the same word multiple times in a romw@ some engines penalize for this.
Use the longer form and the plural form of a keyword when possible.
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a. &1 O AgAi pi Ah

EALA UI O OOA Oi AOEAGEIT ¢co ET Ul O
UEAT A A TAOGAE 11 1100 ADABIOKAD( IxEADADH OxIA
OPOi PAOOUS OET AA OPOI PAOOUSG EO 110 Al AgQAA
try to use both forms of the word.

6. Make your title interesting and compelling to the reader to show them why tteyuld click there. Also

OAi Ai AAO OEAO OOAO AiT EI AOEO AT A AOi xOAO
AROAOEDOETT 66h OI

xET Al
EO EO AOI U EI P OOAT O8

7. Avoid fluff or marketingcentric words like free, simple, easy, etc. when possible.

Adding META Descriptionto your website

The content found in the META Description tag will be displayed in many instances to the user in the search
results. Therefore, it is essential that you create a good description so that you not only support your ranking
objectives but entice potential visitors to click through to your site once they see the listing in the search engine

results pages (SERPs).

Below is an gkample of a META Description tag:

1. Homes for Sale in Las Vegas Nevada. Offering fine homes anmkgies in and around the strip.

The above tag would appear withihe header area of your website and rememberitoil your META

Description to 200 characters (including spaces).

(RIS

e ——
5
[
ot el 4
e 233 J ¥
T IT=——TE T
2.9

- Eewes
W amrrain il I s . %
i Itle 3

eal Estate Frop

T Tteta Description

skl |

‘ Neta Kewuards

TIP: To createspecificMETA Descriptionsgo to the Content Manager séon and click on the Change Content taou
can then add your keyworda the Meta Descriptiorbox.
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